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Al Salam Bank Pre- Summer Card Promotional Campaign
Terms and Conditions

1. This promotional campaign is exclusive to all Al Salam Bank B.S.C (referred to as the “Promoter”) individual clients whose cards are not
under a company's Customer Identification File “"CIF" and who hold Al Salam Bank Visa prepaid, Visa classic, gold, platinum, signature infinite
and/or infinite privilege credit cards (the “Card(s)") during the Promotional Period (the “Promotional Campaign™).

2. The Promotional Period shall commence on 4™ May 2025 up to and until 30" June 2025 (the “Promotional Period").

3. Eligibility to participate in the Promotional Campaign will be subject to the Promoter’s clients utilizing their Cards during the Promotional
Period for an aggregate amount across all Cards not less than BD 200 (Two Hundred Bahraini Dinars), or its equivalent in any other currency
("Aggregate Eligibility Amount") during the Promotional Period.

4. Participants will be categorized into four (4) spending categories depending on their spending value during the Promotional Period as
outlined in the table under clause 7 ("Spending Category”).

5. The top spenders in each Spending Category with the highest aggregate amount of all primary and supplementary Cards spending value
during the Promotional Period will earn cash prizes. In the event there is a draw in the total amount of spending value between any number
of participants, the participant with the highest aggregate number of all eligible primary and supplementary Cards transactions during the
Promotional Period will be selected. In the event that there is a draw in the aggregate number of all eligible primary and supplementary
Cards transactions during the Promotional Period, the selection will be based on who achieved the highest number of spending value first
based on date & time.

6. Transactions that are worth less than 1BD (One Bahraini Dinars) or its equivalent in any other currency will not be factored in in calculating
the Aggregate Eligibility Amount and the spending value to determine the Spending Category.

7. There shall be a total of 101 (one hundred and one) prizes across the Promotional Campaign which shall be distributed in accordance with
the table below:

Spending Category Spending Value BHD No. of Prizes Prize Value BHD Eligibility Period
First 200-500.999 70 (Seventy) BD 50 (Bahraini Dinars 4/5/2025 - 30/6/2025
Fifty only) per winner
Second 501-3,000.999 20 (Twenty) BD 500 (Bahraini Dinars
Five Hundred Only) per
winner
Third 3,001-5,000 10 (Ten) BD 1,000 (Bahraini Dinars
One Thousand Only)
Fourth Above 5,000 1(One) BD 2,000 (Bahraini
dinars Two Thousand
Only) per winner
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8. Card transactions eligible under the Promotional Campaign made by the Promoter’s clients will be determined based on spends made
excluding transactions made to the Government MCC (9211, 9222, 9223, 9311, 9399).

9. Each participant is eligible to win a maximum of One (1) prize during the Promotional Period.

10. The winners will be announced by the Promoter within a maximum of ten (10) business days from the last day of the Promotional Period
("Announcement Date").

1. Card transactions eligible under the Promotional Campaign will be determined by the posting date and the Promoter shall not be held liable
for any late posting for whatsoever reason which might affect the participation under the Promotional Campaign.

12.  The winners will be declared under the supervision of the Promoter's internal auditors and the Ministry of Industry and Commerce (*MOIC")
to ensure that winners selection is conducted in an unencumbered manner. The winner shall be notified by the Promoter upon receiving the
MOIC's necessary approvals. The winners list will be posted on the Promoter's website and/or any available channel, which shall be final and
binding.

13.  The Promoter shall credit all cash prizes to the winners’ card held with the Promoter or any other method as deemed appropriate by the
Promoter.

14. In case of the death of any prize winners before claiming their prize, the prize shall be held in the Promoter's custody for a period not
exceeding three (3) months from the date of death in order to enable the heirs to provide the Promoter with, including but not limited to, the
necessary Deed of Inheritance, deceased person’s Death Certificate and Power of Attorney (authorizing an attorney to receive the prize on
behalf of the heirs). In case the heirs are not able to meet the Promoter’s requirements before the aforesaid period, the Promoter will deposit
the prize with the Ministry of Justice in their heirs' names.

15. The Promoter's employees and directors are not eligible to participate in the Promotional Campaign.

16.  The Promoter shall have the right to store, transfer and process the client’s data to its subsidiaries and/or authorized third parties in order to
contact the prize winners. By accepting the prize(s) under the Promotional Campaign the Promoter shall have the right to use the winners’
names and photographs in all current and future promotional advertising campaigns and marketing materials relating to the same or other
campaigns whether in or out of the Kingdom of Bahrain.

17.  Aclient shall not be eligible to win in the Promotional Campaign in the event of the following (“Ineligibility Event”):
1. theclient is subject to legal proceedings in any court of law involving the Promoter and the client; and/or

2. theclient has committed fraudulent acts in relation to his/her account held with the Promoter and/or any financing or service granted
by the Promoter.

18. Provided that the Promoter has informed the MOIC and obtained its consent, the Promoter holds the exclusive right at its sole discretion to
withhold awarding the prize(s) to any winner in the Promotional Campaign in the event of an Ineligibility Event.

19. In addition to this Promotional Campaign's terms and conditions, the Promoter's standard prepaid/credit card/account opening terms and
conditions, along with any promotional material and/or any relevant terms and conditions shall continue to apply and form an integral part of
these terms and conditions.

20. The Promoter may at any time, in its sole discretion, modify or withdraw these terms and conditions after obtaining the MOIC's consent, and
thereafter informing its clients of such modification(s) or withdrawal, without any liability on the Promoter's part. The Promoter and MOIC's
regarding the same shall be final and binding.

21. The terms and conditions of this Promotional Campaign shall be governed and construed in accordance with the laws of the Kingdom of
Bahrain to the extent that such laws are not repugnant to the principles of Islamic Shari‘a in which case the principles of Islamic Shari'a shall
prevail and any dispute shall be subject to the exclusive jurisdiction of the Courts of the Kingdom of Bahrain.
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